2024 Proceedings of the ISCAP Conference ISSN: 2473-4901
Baltimore, MD v10 n61022

Teaching Case

Online Maps and Route-Finding -
Lots of Ways to Fail, Yet Still a Great Success!
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Hook

Leverage students’ real-world experiences in the use of online maps and routes to discuss fundamental
IT and business principles including maps, routing, multi-factor decisions, as well as gathering,
evaluating, and using information.

Abstract

Technological tools continue to permeate modern life, to the extent that they can supplant previously
fundamental skills. Maps and route-finding are no exception. This complex function, driven by huge
volumes of data, makes modern transportation easier, more resilient, and at the same time riskier and
more dependent on a sometimes-opaque technology and revenue model. This case study explores a
variety of instances of online mapping and route-finding, and invites the student to consider how these
routes are identified and influenced.

Keywords: Teaching Case, Online Maps, Route-finding, Route optimization, Route tuning, Rerouting,
Traveling salesman.

An updated and full version of this abstract/case may be found at https://isedj.org
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